
 
  

HUSS-VERLAG GmbH

80912 Munich, Germany

www.huss.de

Media kit 2026

AMF 1: Title portrait 2 – 3

AMF 2: Circulation and distribution analysis 4

AMF 2: Summary of data collection method 5

AMF 3-E: Readership structure analysis 6

AMF P: Formats and prices 7 – 9

Bound inserts, inserts, glued-on advertising material 10 – 11

AMF T: Deadline and topic schedule 12 – 13

Special edition Retrofit & Maintenance 14

Special edition Best Projects 15

Shuttle Cross Media Combo 16

Online advertising 17 – 19

Newsletter/social media 20 – 21

TL-Talks 2026 22

General Terms of Business 23

Rate list no. 35  

Valid from 1 January 2026

huss
  www.technische-logistik.net

HUSS-VERLAG GmbH

ISSN 2698-8623 · A 06792  

INTERVIEW 

Der gesunde Mix macht‘s ❘ 06

KI TRIFFT ROBOTIK 

Perfect Kit ❘ 20

INNOVATIONEN 

Logimat auf einen Blick ❘ 31

 2 
 2025 

Hebezeuge

Fördermittel

Technische

Logistik



 
  

Dear Sir or Madam,

Intralogistics, the entire logistics sector, and indeed the entire value chain, are subject 

to constant fluctuations and uncertainties. On top of that, there are rapid technological 

developments and innovations. Keeping track of all this is not an easy task.

The editorial team of Technische Logistik receives dozens of reports daily about 

innovations and their successful applications in practice. From these, we prepare the 

most important news for our readers, report on efficient and sustainable operations in 

companies, and conduct research where necessary.

All important news and developments, personnel changes, and introduced innovations 

are integrated into our online coverage—almost daily, throughout the entire year. This 

is complemented by our bi-weekly newsletter, which highlights the most important 

topics once again and, importantly, specifically points to selected contributions in our 

trade magazine „Technische Logistik“.

Speaking of the trade magazine „Technische Logistik“, and at this point, the topic of 

„information overload“ and filtering it out becomes even more important. We have defined it this way: Only 

the crème de la crème of information makes it into „Technische Logistik“. And before we get too technical 

here, one thing is certain—despite all the „buzzword topics“ in our magazine, such as autonomous trans-

port systems, autonomous mobile robots, automation, and artificial intelligence—this will remain the case: 

The human being is always at the center of everything. That is why, as the editorial team of „Technische 

Logistik“, it is important to us to place the people behind the processes and innovations that shape intra-

logistics at the heart of our reporting. This is emphasized by our high-quality, both in terms of content and 

quantity, interviews with the people who drive these innovations.

A similar approach applies to the now almost unique TL-TALK from „Technische Logistik“. Company repre-

sentatives present products, innovations, and their company’s unique selling proposition (USP) in a live 

interview with the editorial team—either ahead of a trade fair or as part of a special issue in our magazine. 

For 2026, there will also be changes here. In addition to the fact that we can now conduct the TL-TALK 

on-site at your location, we will also offer individual webinars in collaboration with you starting in 2026.

Warm regards 

Jan Kaulfuhs-Berger 

jan.kaulfuhs-berger@hussverlag.de
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1 Title: Technische Logistik
2 Brief description: Specialist publication for intralogistics. It serves 

as a source of professional information between 
users and manufacturers, as well as professio-
nals in planning, organization, production, and 
procurement. 
www.technische-logistik.net

3 Target group: Investment decision-makers and preparers in 
 intralogistics: logistics managers, warehouse 
and production managers, technical directors, 
as well as engineers in development, planning, 
and manufacturing.

4 Frequency of  
publication:

 8 issues per year + 2 special editions

5 Magazine size:  210 x 297 mm,  A4

6 Year of issue: 66th year of issue 2026

7 Purchase price:  Annual subscription in Germany €193 
(including VAT, plus €11.80 postage costs)
Single issue price €24 
(including VAT, plus €3 postage costs) 
ISSN-Nr. 2698-8623

8 Body:  –

9 Memberships: –

10 Publishing  
company:

Phone:
Fax:
Internet:

HUSS-VERLAG GmbH 

+49 89 32391-0
+49 89 32391-163
www.huss.de

11 Publisher: Dipl.-Ing. (FH) Christoph Huss

12 Advertising and 
Sales:

 Gabriele König -261 (responsible) 
gabriele.koenig@hussverlag.de

Adrienne Géra -260 
adrienne.gera@hussverlag.de

Roxana Grabenhofer -266 
roxana.grabenhofer@hussverlag.de

Oliver Dorsch -314 
leserservice@hussverlag.de

15a  Topics Seiten        %

ForkliŌs & AGVs (Automated Guided Vehicles) 89.50 13.00

Robotics 44.50 6.00

Warehouse technology 226.00 33.00

Drive and transmission technology 12.50 2.00

Crane and liŌing technology 31.00 5.00

Transport and handling 10.50 2.00

IdentiĮcation systems/sensors 28.50 4.00

Conveyor technology/material Ňow 47.00 7.00

AI and digitalization 21.50 3.00

SoŌware/IT 69.50 10.00

Others 104.50 15.00

Total 685.00 100.00

13 Editorial Team: Jan Kaulfuhs-Berger (responsible) 

+49 30 42151-204 

jan.kaulfuhs-berger@hussverlag.de

14 Volume analysis: 2024 = 9 issues + 2 special editions

Total no. of pages: 836 pages     = 100.00%

Editorial section: 685 pages     = 81.90%

Advertising section: 151 pages     = 18.10%
of which: Job and classified ads 7 pages     = 4.60%

Publisher‘s advertising 30 pages     = 19.90%

Bound inserts 0 pages     = 0.00%

Inserts: 1 

15    Content analysis of editorial section: 2024 = 685 pages



 
  Circulation and 

distribution analysis 22026

16 CirculaƟon control:

17  CirculaƟon analysis:   Number of copies per issue on an annual  

average 

(1 July 2024 to 30 June 2025)

Copies printed: 12,000

Copies actually distributed: 11,674 Of which abroad: 102

Copies sold: 1,344 Of which abroad: 23

– Subscription copies/ 

   other sales: 344 Of which member copies: 0

– Retail sales: 1,000

Free copies: 10,330 79

Remaining, archive and 

sample copies: 326

18 Geographical distribuƟon analysis:
Economic area Percentage of actually  

distributed copies

% Copies

Germany 99.1 11,572

Abroad 0.9 102

Copies actually distributed 100 11,674

Structure of circulaƟon in Germany by postal zone:
Percentage of actual distribuƟon in Germany

postal zone 0 6.98 % 808 copies

postal zone 1 4.53 % 524 copies

postal zone 2 9.86 % 1,141 copies

postal zone 3 11.29 % 1,307 copies

postal zone 4 13.04 % 1,509 copies

postal zone 5 11.98 % 1,387 copies

postal zone 6 8.40 % 972 copies

postal zone 7 14.88 % 1,722 copies

postal zone 8 10.25 % 1,186 Exemplare

postal zone 9 8.78 % 1,016 Exemplare

Number of copies actually distributed in Germany 11,572 Exemplare

The German
Audit Bureau

of Circulation. (IVW)

www.huss-mediasales.de 4



Summary of method used for compiling staƟsƟcs for circulaƟon analysis (AMF Standard 2, number 18, 3-E)

www.huss-mediasales.de  5

1  Method of analysis:
Circulation analysis through data analysis – total compilation

2  DescripƟon of recipients at the Ɵme of compilaƟon:
2.1 CharacterisƟcs of the Įle:

The recipients Įle contains a list of the addresses of all recipients. The 
postal details allow the Įle to be sorted by postal code or inland and  
foreign recipients.

2.2 Total number of recipients in the Įle: 32,480

2.3 Total number of alternaƟng recipients: 
(AlternaƟon aŌer every third issue)

31,752

2.4 Structure of recipients of an average

issue by type of distribuƟon:
Copies sold 1,344

of which: Standard subscribers / other sales 344

Member subscribers 0

Single sales 1,000

Permanent free copies 179

AlternaƟng free copies 10,021

Sample copies 138

Copies actually distributed 11,674

of which: Germany 11,572

Abroad 102

3 DescripƟon of the analysis:
3.1 PopulaƟon (analysed percentage):

(copies actually distributed) 11,674 = 100 %
The analysis represents the populaƟon 
(copies actually distributed) 11,536 = 98.8 %

3.2 Day the representaƟve sample was taken:
30 June 2025

3.3 DescripƟon of the sample: 
The analysis is based on the entire file. The percentages calculated for 

the various distribution areas were projected from the copies actually 

distributed on an annual average in accordance with AMF number 2.

3.4 Target person of the analysis: 
Not applicable

3.5 DeĮniƟon of the reader:  
Not applicable

3.6  Time period of the analysis: 
July 2025

3.7 Analysis conducted by: 
HUSS-VERLAG GmbH



2026

Industries, sectors, disciplines, professional groups

No. of the 

GCEA, 
2008

Readership groups

(according to Classification of Economic  

Activities)

Percentage of maxi-

mum readership (MR)

%
Projection 

(approx.)

28 Mechanical engineering 29.2 3,409

61, 63, 64 Transport, traffic, logistics 20.5 2,393

49-53 Engineering and technical offices, logistics 

services

13.6 1,588

46, 47 Trade (wholesale and retail) 9.7 1,132

29, 30 Vehicle constructions 5.5 642

26, 27 Electrical engineering, electronics 4.8 560

72 Research, development, others 2.9 339

24, 25 Manufactoring of metal products, metal 

production and processing

2.7 315

10-12 Food and beverages 2.2 257

300 Construction industry/manufacturing of 

building component

2.5 292

62 Information technology/telecommunica-

tions

1.8 210

16-18 Wood, paper and printing industry 1.2 140

05-07 Energy industry and water supply/mining 1.2 140

22 Plastic and rubber processing 1.0 117

23 Glass industry, ceramics 0.7 82

200-205 Chemical industry 0.5 58

 100.0 11,674

AcƟvity feature: posiƟon in the company
Percentage of  

maximum readership 

(MR)

%
Projection 

(approx.)

Owner/co-owner 28.9 3,374

Board member/managing director 20.6 2,405

Managerial position (fleet, sales, warehouse, operations) 17.5 2,043

Technical employee/specialist engineer 10.1 1,179

Commercial director, project/construction manager 9.2 1,074

Administration/organization 7.1 829

Logistics manager 5.2 607

Others 1.4 163

Actually distributed circulaƟon 100.0 11,674

Source: publisher‘s informaƟon
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Advertising rate list no. 35

valid from 1 January 2026 P2026

1 Circulation:
Copies printed 12,000

(Publisher information)

2 Magazine size: 
210 mm wide x 297 mm high, A4

Type area:  
185 mm wide x 266 mm high

3 Printing and binding process, print documents: 
Contents: Web oīset (Euro scale), cover: Sheet oīset (Euro scale) 
Stapled

Digital advertisements – print documents 

Data format: Please send your print document as a PDF Įle 

(maximum pdf 1.3). We recommend the international standard PDF/X-1a. 
Colour space: Printing is done in accordance with the Euro scale in 

process standard oīset printing, using the basic colours cyan, magenta, 
yellow and black. Other colours can only be used by prior agreement and 

will otherwise be converted to 4c at the pre-press stage.
ProĮles: For ads on the cover or in content ISOcoated_v2_eci.icc  

The proĮle can be downloaded at: www.eci.org.
Proof: An accurate printed colour reproduction can only be guaranteed 

with an Ugra/Fogra media wedge proof. A colour proof can only serve for 

checking purposes.
Data medium: DVD
Data transmission up to 5 MB via e-mail to:  
anzeigen@technische-logistik.net, otherwise via FTP (on request)
Preparation of print documents on request (at cost price)

4 Deadlines: See deadline and topic schedule on pages 12/13
Frequency of publication: 8 times per year + 2 special editions

5 Publishing company: HUSS-VERLAG GmbH
Company address: Joseph-Dollinger-Bogen 5, 80807 Munich, Germany
Postal address: 80912 Munich, Germany
Internet: www.technische-logistik.net
Ad scheduling: Phone: +49 89 32391-265

E-Mail: anzeigen@technische-logistik.net
6 Conditions of payment:

2 % discount for payment within 5 days, or net payment within 14 days without 
discount.

Bank details:
 Deutsche Bank, Munich, account no. 0 213 132 00, BLZ 700 700 10 

SWIFT CODE: DEUTDEMMXXX 

IBAN: DE45 7007 0010 0021 3132 00 

BIC: DEUTDEMMXXX
7 Advertising formats (in type area) and rates 

Rates do not include VAT.

Size Width x length (in mm)
Vertical Standard Horizontal 4c

1/1 page 185 x 266 €6,670

Junior page 135 x 185 €4,320

1/2 page 90 x 266 185 x 130 €3,750

1/3 page 58 x 266 185 x   85 €2,890

1/4 page 43 x 266 90 x 130 185 x   63 €2,260

1/8 page 43 x 130 90 x   63 185 x   30 €1,250

Other formats available on request
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8 Surcharges:

8.1 Colour surcharges: 
Special colours on request

8.2 Preferential placements:
Image on cover page €7,150

Subheading €4,750

4th cover page (4c) €6,950

2nd and 3rd cover page (4c) each €6,850

1/3 page (4c) next to editorial €2,990

Other binding placement rules from 1/2 page and larger: 10% surcharge on 
basic rate in each case

8.3 Format surcharges: –

9 Section ads:
Number of columns: 3, column width: 58 mm
• Purchases/Sales/Miscellaneous: €5.50 per mm and column
• Job vacancies: €5.50 per mm and column
• Job requests: €2.50 per mm and column
Minimum size: 58 x 40 mm, Minimum order: 4 issues

• 4 x sw each
• 4 x 4c each
• 8 x sw each
• 8 x 4c each

€100 per issue

€150 per issue

€85 per issue

€125 per issue

Box number fee: €15

10 Special forms of advertising:
Rates and surcharges for special forms of advertising available on request

11 Discounts: When booking within one year

Frequency discount Quantity discount

3 advertisements 3 % 2 pages 5 %   

6 advertisements 5 % 4 pages 10 % 

8 advertisements 8 % 6 pages 15 % 

10 advertisements 10 % 8 pages 20 %

12 Bound inserts*:
2 pages

4 pages

€6,050

€8,850

Required delivery amount: 12,200 copies
13 Inserts*: Not discountable

Loosely inserted, maximum size 200 x 280 mm
Rates up to 25 g total weight: €325 per thousand copies
26 to 50 g total weight: €400 per thousand copies
Partial inserts (optionally by postal zone)
Required delivery amount: 12,200 copies
Before accepting and conĮrming the order we require a binding sample
or, if need be, a dummy showing sizes and weights.

14 Glued-on advertising material (postcards, CDs/DVDs, booklets) 
mechanically glued*:
Glueing fee up to 25 g: €100 per thousand copies
Glueing fee from 26 to 50 g: 
(Glueing fee not discountable)

€150 per thousand copies

Required delivery amount: 12,200 copies
Higher weights and other forms of advertising as well as samples are available 

on request. Glued-on advertising material only in combination with a supporting 

advertisement

15 Delivery address for items 13 – 15:

Möller Pro Media GmbH
Zeppelinstraße 6
16356 Ahrensfelde/OT Blumberg, Germany
Delivery information: For Technische Logistik issu no. xx/2026

Delivery deadline: Up to 5 days aŌer the advertising deadline
* For further information and technical data please see information sheet
“Bound inserts, inserts, glued-on advertising material” on pages 10/11

Rates do not include VAT.

More than 3 million direct marketing addresses from 5,000
industries make your advertising campaign a success.
www.huss-adressen.de   Consulting +49 89 32391-319 



Rates do not include VAT. Formats: width x height * plus 3 mm trim on each outer edge

Formats and rates
Supplement to rate list no. 35 

valid from 1 January 2026 P2026

1/1 page

185 x 266 mm

  210 x 297 mm*

€6,670

In type area 

In bleed
4c rate

In type area

In bleed
4c rate

1/2 page vertical
   90 x 266 mm

   105 x 297 mm*

€3,750

1/2 page horizontal
185 x 130 mm

  210 x 148 mm*

€3,750

1/3 page vertical
   58 x 266 mm

     70 x 297 mm*

€2,890

1/3 page horizontal
185 x 85 mm

  210 x 99 mm*

€2,890

Junior Page

135 x 185 mm

  153 x 202 mm*

€4,320

1/8 page standard

90 x 63 mm

  105 x 74 mm*

€1,250

1/8 page vertical
43 x 130 mm

  52 x 148 mm*

€1,250

1/8 page horizontal
185 x 30 mm

 210 x 49 mm*

€1,250

1/4 page horizontal
185 x 63 mm

  210 x 74 mm*

€2,260

1/4 page vertical
   43 x 266 mm

     52 x 297 mm*

€2,260

1/4 page standard

   90 x 130 mm

  105 x 148 mm*

€2,260

www.huss-mediasales.de 9

 
  



Bound inserts, inserts,  
glued-on advertising material

Supplement to price list no. 35, valid from 1 January 2026 P2026

13 Bound inserts:
Before accepting and conĮrming the order we require a binding sample or, 
if need be, a dummy showing sizes and weights by the advertising deadline 

of each issue at the latest. Bound inserts may only advertise for the sales 

campaigns of advertisers. Please design your sample in accordance with postal 
regulations so that it cannot be mistaken for editorial material. 
Placement depends on the technical possibilities.

Formats::
1 sheet  (= 2 pages + Ňap min. 10 cm wide)  

untrimmed 213 mm wide x 307 mm long

2 sheets (= 4 pages) untrimmed 426 mm wide x 307 mm long
3 sheets (= 6 pages) untrimmed 614 mm wide x 307 mm long

Technical speciĮcations:
Bound inserts must be delivered untrimmed; multiple-sheet bound inserts 
must be delivered pre-folded. The head must be closed. 
The front page of the bound insert must be marked accordingly. 
Bound inserts must be designed in such a way that no additional preparation  
and processing is necessary. Any complications and additional folding or  
glueing work will be separately charged.

Rates:: 
2 pages

4 pages

€6,050

€8,850

Required delivery amount: 12,200 copies

Delivery date:  Up to 5 days aŌer the advertising deadline.

Rates do not include VAT.

www.huss-mediasales.de 10
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14 Inserts:
Before accepting and conĮrming the order we require a binding sample showing 

sizes and weights by the copy deadline of each issue at the latest. Inserts may 

only advertise for the sales campaigns of advertisers. Please design your sample 

in accordance with postal regulations so that it cannot be mistaken for editorial 
material. The placement of inserts depends on the technical possibilities.

Technical data:
Inserts will be inserted loosely.

Insert notice:
An insert notice will be included free of charge in the advertisement section.
Maximum size:   200 x 280 mm

Inserts must be designed so that no additional processing is necessary. 
Any complications and additional work (e.g. folding) will be charged separately. 
Inserts printed on any material other than paper can only be accepted upon  
presentation of a binding sample and with the prior agreement of the publisher 

and the post oĸce.

Rates for inserts:
Up to 25 g total weight €325 per thousand copies
26 to 50 g total weight  

Higher weights on request
€400 per thousand copies

Partial insert surcharge per postal zone split  
Partial inserts (by postal zone) on request.

€50

Inserts are not discountable.

Circulation charged: 12,000 copies

Required delivery amount: 12,200 copies

Delivery date:  Up to 5 days aŌer the 

advertising deadline.

15 Glued-on advertising material, postcards (CD/DVDs, booklets)
mechanically glued:
Before accepting and conĮrming the order we require a sample of the adver-
tisement (layout sample) with a glued-on postcard. Product samples can only  
be accepted upon presentation of a binding sample and with the prior agree-
ment of the post oĸce, which the publisher must obtain in advance.

Sizes:
The regulations for postcards are applicable.
Minimum size: 140 x   90 mm (width x length)
Maximum size: 235 x 125 mm (width x length)

Glueing charges:   Up to 25 g €100 per thousand copies
From 26 g to 
50 g

€150 per thousand copies

Any complications will be charged separately.

Required delivery 

amount: 
12,200 copies

Delivery date:  Up to 5 days aŌer the advertising deadline.

Technical speciĮcations:
For glued-on postcards
or goods samples,

the glued edges should be 

placed towards the guƩer.

Postal adress:
Möller Pro Media GmbH
Zeppelinstraße 6
16356 Ahrensfelde/OT Blumberg, Germany

Delivery information:
For Technische Logistik no. xx/2026 

Customer‘s name, description of the printed material, print run, number of 
pallets/packages to be delivered

Rates do not include VAT.
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Issue Topics Events, trade fairs

1
AD: 16 January

PD: 11 February

SPECIAL: Crane and Lifting Technology
Drive systems, automation solutions, hoisting units, modernization of cranes and crane installations, 
vacuum liŌers, cable guidance systems, liŌing technology, overhead cranes  
FOCUS TOPIC: LogiMAT Preview
Initial trade fair overview of product innovations in intralogistics 

Product news, innovations, and interviews for the show

InternaƟonale  
Kranfachtagung
Bochum
16 - 17 March

2
AD:  6 February
PD: 11 March

Main LogiMAT Issue
Comprehensive preview of the world’s largest intralogistics trade fair 

Product news, innovations, and interviews for the show,  
Backgrounds & expert statements
-  Conveying Technology & Drives -  Industrial Trucks & Components -  Mobile Robotics
-  Storage Technology -  ArtiĮcial Intelligence -  SoŌware for Warehouse Automation
-  ShuƩle and ShuƩle Technology -  Cranes and Hoisting Equipment -  Sensor and IdentiĮcation Technology

LogiMAT
StuƩgart
24 - 26 March

LogiNext Germany
Hamburg
14 - 15 April

3
AD: 18 March
PD: 21 April

Review of LogiMAT
Highlights, innovations, and impressions
SPECIAL: Software for Warehouse AutomaƟon
ArtiĮcial intelligence in the warehouse, digitalization, automation, warehouse management systems, data and data ana-

lytics, picking and provisioning, WMS 

FOCUS TOPIC: Port Technology
Preview of TOC Hamburg

Port and bridge cranes, spreaders, reach stackers, energy supply systems, AGVs, forkliŌs

Interpack

Dusseldorf
7 - 13 May
TOC EUROPE 2026 

Hamburg
19 - 21 May

4
AD: 27 April
PD: 27 May

SPECIAL: ShuƩle and ShuƩle Technology
System, vehicle, energy and drive systems, load-handling devices, sensor technology and wireless connectivity
FOCUS TOPIC: Industrial Trucks and Components 
ForkliŌ technology and components, seats, cabins, tires, aƩachments, safety and ergonomics, charging systems,  
Ňeet management, forkliŌ guidance systems, safety technology, practical applications

Topic and 

deadline schedule T2026

Regular topics: 
• Storage Technology
• Material Handling Vehicles
• AGV, AMR, Robotics
•  Crane and LiŌing Technology

•  ShuƩle Technology
• Sensor and IdentiĮcation 

   Technology
• Conveyor Technology

•  Drive and Transmission  
Technology 

• Sortware and Automation

www.huss-mediasales.de 12

 
  

Regular SecƟons: 
• People & Careers
•  Markets & Companies
•   Products &  

Innovations

•  Industry Insights
• Feature Reports
•  From Practice

•  Interview 
•  Research Insights
• Focus Topic 



Issue Topics Events, trade fairs

Special issue

Retrofit & 

Maintenance

AD:   5 May
PD: 11 June

Special issue: RetroĮt & Maintenance 2026
Current modernization and maintenance projects; feature reports and successful real-world  
applications; company proĮles (Further information: see page 14)

5
AD: 16 June

PD: 24 July

SPECIAL: Conveying Technology
Overhead conveyors, roller conveyors, incline and discontinuous conveyors, sorters, applications across various  
intralogistics sectors, electric monorail systems
FOCUS TOPIC: Drive and Transmission Technology
Motors and drive systems, linear motion technology, successful implementation in conveying installations within  
intralogistics

6
AD: 17 August
PD: 11 September

SPECIAL: Mobile RoboƟcs
Overview, distinctions and commonalities, successful applications in intralogistics, safety in practical use
FOCUS TOPIC: Automated Guided Vehicles
Successful real-world applications, motors and drives, sensors and safety, cooperative operations, 
semi- and fully automated loading technology

FTS-Fachtagung
Dortmund
23 September

7
AD: 11 September
PD:   8 October

SPECIAL: Transport and Handling
Warehouse doors, industrial doors, loading systems and load securing, ramps, door seals, loading bridges, light curtains
FOCUS TOPIC: Storage Technology
Picking, handling from goods receipt to goods issue, racking systems and storage strategies, pallets and containers

BVL Supply Chain CX
Berlin
21 - 22 October

8
AD: 16 October
PD: 12 November

SPECIAL: Sensor and IdenƟĮcaƟon Technology
Preview of SPS

Product information and trade fair innovations, sensors on vehicles and safety technology, labeling and identiĮcation, 
use of RFID, machine vision, human-machine safety
FOCUS TOPIC: Industrial Trucks
ForkliŌ technology and components, seats, cabins, tires, aƩachments, safety and ergonomics, charging  
systems, Ňeet management, forkliŌ guidance systems, safety technology, real-world applications

SPS

Nuremberg
24 - 26 November

Special issue

Best Projects

AD: 13 November
PD: 15 December

Special issue: Best Projects 2027
Guide for investors, feature reports and successful real-world applications; 
company proĮles (Further information: see page 15)

www.huss-mediasales.de 13
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Retrofit und

 Maintenance
2026

Retrofit und Maintenance 2026
The special issue Retrofit & Maintenance has been published since 2006 and show-

cases alternatives to new construction through the modernization and maintenance 

of existing systems, often while operations are ongoing. It includes current retrofit 

solutions and best-practice examples from intralogistics and production logistics.

AdverƟsing dead-

line: 

5 May 2026

Print documents: 8 May 2026

Date of publicaƟon: 11 June 2026
Copies printed: 12,000 copies

Target group: Users and decision-makers from intralogistics and production

Scope: approximately 120 pages

Basic package: • 1/2 page vertical, company profile print (including logo 

and image) + one year online in the industry directory 

with a link to your website

• Project contribution 2 print pages + online with a link to 

the company profile

• The design will be handled by the publisher

Package rate: €2,600
Industry directory 

upgrade:
For a customized and more comprehensive online presenta-

tion of your company. See page 17

rate: €290
Special offer: With an advertisement of 1/2 page 4c or larger, the basic pa-

ckage is included. Advertisement prices can be found on page 9

Project  

contribution:

Your project contribution will be published in part 2) or part 3) 

of the special issue.

• 2 print pages, 6,000 to 8,000 characters

• Please send your project contribution to 
redaktion@technische-logistik.net

Other advertising formats available upon request.

Topic structure

Part 1) Overview by industry experts

On the aspects that address the why, when, what, and how of modernization  

(personnel, special tools, inspections, remote maintenance, online services, safety 

checks, risk assessments, etc.)

Part 2) „Modernization - The Best Solutions“

Before-and-after examples of warehouse modernization, AGV and crane moderniza-

tion, retrofitting during ongoing operations, modernization of third-party systems, 

and the use of simulation tools.

Part 3) Maintenance - Service and upkeep

Examples of preventive and corrective maintenance, overhauls, spare parts logistics 

(minimizing inventory), teleservice, TCO (Total Cost of Ownership), and aftersales 

service.

Part 4) Company profiles of retrofit or maintenance providers

Rates do not include VAT.
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IGZ Automation GmbH
Logistikweg 1
95685 Falkenberg

Telefon +49 9637 9292-0
E-Mail info@igz.com
Internet www.igz.com

Geschäftsführung Dipl.-Ing. (FH) Alfred Meyer

Produkt- und 
Dienstleistungs -
programm

Wir sind der auf SAP EWM Projekte 
 spezialisierte Generalplaner sowie General-
unternehmer für Intralogistikanlagen 
(Neubau/Retrofit).

Wir verfügen über eigene, sehr leistungs-
fähige SPS-Leistungen (speicherprogram-
mierbare Steuerungen), mit welchen wir die 
komplette Anlagentechnik (Aktorik, 
Sensorik) selbst steuern; inklusive Schalt-
schrankbau, Fertigung und Montage.

Für die Unabhängigkeit seiner Kunden 
setzt IGZ konsequent und ausschließlich 
auf SAP-Standardsoftwarelösungen sowie 
Neutralität gegenüber Technik-/Anlagen-
anbietern – mit folgenden Vorteilen:

 – Technikanbieter-Unabhängigkeit  
durch Einsatz von SAP-Standardsoftware

 – Sicherstellung Anlagenleistung durch 
Simulations-/Emulations-Testtools

 – Reduzierung Schnittstellen, Systeme  
und Kosten durch einheitliche SAP- 
System   land schaft

 – Ein Ansprechpartner für Logistikplanung, 
SAP, SPS und Mechanik (General unternehmer 
IGZ)

Kern-
kompetenzen

Die Kernkompetenz liegt in der Planung, 
 Realisierung, Montage, Installation und 
 Nachbetreuung von maßgeschneiderten, 
 intralogistischen Systemen auf Basis  
von SAP-Standardsoftware.  
Dabei integriert IGZ verantwortlich und 
 anbieterneutral alle Arten von Technik und 
Anlagen, wie z.B.:

 – Automatische Lagertechnik aller Art 
(HRL, AKL, Shuttle, Autostore, FT, EHB,  
EBB, FTS, …)

 – Hochdynamische Anlagentechnik 
(Sorter, Roboter, Shuttle, …)

 – Kommissioniertechnik (Pick-by-Robot, 
Pick-by-Motion, …)

 – Datenerfassung für Produktion und Logistik 
(MDE, RF, RFID …)

Referenzen 
im Bereich 
Modernisierung 

Über 600 mittelständische Unternehmen 
und Großkonzerne aus ganz Europa 
zählen zu den Kunden von IGZ.

Die Branchenschwerpunkte bilden die  
Bereiche Industrie, Lebensmittel sowie 
Chemie/Pharma und Handel.

Ihre Ansprech-
partnerin 
Modernisierung / 
Maintenance

Petra Zimmermann
Key Accountmanagement
E-Mail: sales@igz.com

HaRo Anlagen- und Fördertechnik GmbH
Industriestraße 30
59602 Rüthen

Telefon +49 2952 8170
E-Mail info@haro-gruppe.de
Internet www.haro-gruppe.de

Geschäftsführung Christoph Hackländer
Maximilian Hackländer

Gründungsjahr 1957

Beschäftigte 100

Jahresumsatz 9,8 Mio. EUR

Produkt- und 
Dienstleistungs -
programm

Mit HaRo erhalten Sie maßgeschneiderte 
automatisierte Förderanlagen für Paletten, 
Gitterboxen, Kartons und diverse andere 
Ladungsträger. Unsere Systembausteine wie 
Rollen-, Ketten-, Gurt- und Gliederbandför-
derer sowie Vertikalförderer und Hubtische 
sind flexibel kombinierbar. So realisieren wir 
ganzheitliche Förderstrecken von A nach B 
oder effiziente Etagenverbindungen.

Kern-
kompetenzen

Bei der HaRo-Gruppe erhalten Sie einen 
umfassenden Service aus einer Hand.  
Von der ersten Beratung über die detaillierte 
Planung und Konstruktion bis hin zur Fertigung, 
Installation und elektrischen Inbetriebnahme 
Ihrer schlüsselfertigen Anlage – all das 
geschieht unter einem Dach am sauer ländi-
schen Standort Rüthen. Dieser integrierte 
Ansatz sichert nicht nur maximale Flexibilität 
und Zuverlässigkeit, sondern garantiert 
unseren Kunden aus vielfältigen Branchen  
auch kurze Reaktionszeiten und eine hohe 
Produktionssicherheit.

Referenzen 
im Bereich 
Modernisierung / 
Maintenance

HaRo Anlagen- und Fördertechnik GmbH 
zeichnet sich im Bereich Modernisierung  
und Maintenance durch maßgeschneiderte   
Vor-Ort-Services aus, die die Langlebigkeit 
und Verfügbarkeit Ihrer Anlagen sichern.  
So gewährleisten wir eine schnelle Reaktions-
zeit und die optimale Leistungsfähigkeit  
Ihrer Fördertechnik.

Ihre Ansprech-
partner 
Modernisierung / 
Maintenance

Ihren passenden Ansprechpartner finden Sie 
auf unserer Homepage 
https://www.haro-gruppe.de/kontakt/
ansprechpartner

74 Technische Logistik · „Retrofit & Maintenance“ 2025 · Anzeigen-Sonderpublikation
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Best projects 2027
In Ɵmes of globalizaƟon, turnkey plants and systems in the areas of warehousing, 
producƟon, and distribuƟon are a key revenue driver in intralogisƟcs. 
The special publicaƟon "Best projects 2027" covers the enƟre spectrum of project 
business and showcases current projects to demonstrate how energy-eĸcient, cost-
eīecƟve, and modern plants are planned, implemented, and put into operaƟon. It 
provides expert analysis, consulƟng, planning, simulaƟon, implementaƟon, realiza-

Ɵon, and turnkey handover, all of which assist potenƟal investors in their decision-
making process. The focus is on the intralogisƟcs used in these projects.
AdverƟsing deadline: 13 November 2026

Print documents: 18 November 2026

Publishing date: 15 December 2026
Total distribution: 12,000 copies

Target group: Investors and decision-makers from producƟon, distribuƟon, 
industry, and trade

Scope: approximately 120 pages

Basic package: • 1/2 page vertical, company profile print (including logo 

and image) + one year online in the industry directory 

with a link to your website

• Project contribution 2 print pages + online with a link 

to the company profile

• The design will be handled by the publisher

Package price: €2,600
Industry directory 

upgrade:
For a customized and more comprehensive online presenta-

tion of your company. See page 17.

price: €290

Special offer:

With an advertisement of 

1/2 page 4c or larger, the 

basic package is included. 

Advertisement prices can 

be found on page 9.

Project contribution:

Your project contribution 

will be published in part  

2) or part 3) of the special issue.

• 2 print pages, 6,000 to 8,000 characters

• Please send your project contribution to  

redaktion@technische-logistik.net

Other advertising formats available upon request.

Topic structure

Part 1) Fundamentals and Theory in Project Business

Notes for investors: Location analysis, tendering procedures, funding opportunities

Part 2) Analysis, Consulting, Planning, and Conceptualization
Consulting and planning projects, and examples of concepts (including planning tools, 

simulation and visualization software, etc.)

Part 3) From Implementation to Commissioning – Projects of the Year 

Project reports from various providers: overall responsibility, realization, commissio-

ning, service, and aftersales support

Part 4) Company Profiles

Rates do not include VAT.

Best projects 2027 

Intralogistics for investors2026
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WITRON Logistik + Informatik GmbH
Neustädter Straße 21
92711 Parkstein

Telefon: +49 9602 600-0
E-Mail: info@witron.de
Internet: www.witron.de

Geschäftsführung: Helmut Prieschenk
Johannes Meißner

Gründungsjahr: 1971
Beschäftigte: 7.000 (Ende 2023)
Jahresumsatz: 1,3 Mrd. EUR (Ende 2023)

Produkt- und Dienstleistungsprogramm

WITRON plant, realisiert und betreibt wirtschaftliche 
 Materialfl uss- und Kommissionieranlagen, welche für 
den Kunden  vielfältige Wettbewerbsvorteile generieren – 
 ökonomisch,  ökologisch und sozial.

Deshalb setzen zahlreich Unternehmen aus Handel, 
Industrie und Dienstleistung in ihren Distributionszentren 
seit  vielen  Jahren auf die ganzheitlichen Lösungen von 
WITRON.

Das anhaltende Firmenwachstum zeigt das große Vertrauen 
von Bestands- und Neukunden in die End-to-End-Lösungen 
von WITRON sowie in die unverwechselbare Kultur des 
Familienunternehmens. Der Parksteiner Lifetime-Partner 
gilt inzwischen als internationaler  Marktführer in der auto-
matisierten Logistik des Lebens mitteleinzelhandels.

Beschrieben bisher Schlagwörter wie „wirtschaftlicher, 
fl exibler , ergonomischer und nachhaltiger“ die Branche, 
komme n heute neben diesen Faktoren weitere Heraus -
forde rungen auf die Logistiker zu. 

Interessante Aufgabenstellungen in Bezug auf Online- Handel, 
Omnichannel-Logistik, Plattform-Ökonomie und KI verändern 
die Prozesse in den Verteilzentren sowie in der komplet ten 
Supply-Chain signifi kant – vom Liefer anten bis hin zum 
 Endverbraucher. Der Markt ist auf der Suche nach zukunfts-
weisenden Lösungen. 

WITRON hat die passenden Antworten. 

Kernkompetenzen

Logistikplanung, Generalunternehmer, Software & Steuerung, 
Mechanikfertigung, Service & Wartung, Anlagenbetrieb, 
Modernisierungen/Retrofi ts

Referenzen im Bereich Projekte/Neubau/Neuanlagen

Automotive, Bücher + Medien, Büroartikel, Drogerie + 
 Kosmetik, E-Commerce, Elektronik-Komponenten, 
 Ersatzteil-Distribution, Frische- und Tiefkühl-Logistik, 
 General  Merchandise, Hausgeräte, Lebensmittel-
einzelhandel, Mode/Schuhe/Freizeit, Nahrungs- und 
 Genussmittel,  Omni-Channel-Logistik, Pharma + Healthcare, 
Technischer Handel, Verbindungstechnik  

Ihr Ansprechpartner Projekte/Neubau/GU

Karl Högen
Leiter Vertrieb Logistiksysteme

Westfalia Technologies GmbH & Co. KG
Am Teuto 1
33829 Borgholzhausen 

Telefon: +49 5425 808-0
E-Mail: info@westfaliaeurope.com
Internet: www.westfaliaeurope.com 

Geschäftsführung: Andreas Gartemann, Sven Wortmann
Gründungsjahr: 1971
Beschäftigte: 480 (weltweit)

Produkt- und Dienstleistungsprogramm

Als Spezialist für die Automatisierung entlang der gesamten 
 Supply Chain konzipiert, fertigt, realisiert und modernisiert 
 Westfalia weltweit automatische Lager- und Logistiksysteme 
höchster Effi zienz und Zuverlässigkeit. Mit den Schlüssel-
technologien Satellit® und Teleskopgabel sowie besonders 
 schonendem Palettenhandling ist der Generalunternehmer auf die 
automatische einfach- bis mehrfachtiefe Lagerung  spezialisiert, 
von der Beratung über die Realisierung bis zu 24/7-Services, 
IT-/SPS-Services, Schulungen, Wartungen und Teilemanagement.

Kernkompetenzen

Alles aus einer Hand: Logistikberatung und -planung, 
 Maschinenbau, Steuerung, Softwareentwicklung, Installation, 
Modernisierung, Erweiterung und Services

Qualität „Made in Germany“: Fertigung und Programmierung 
am Stammsitz mit eigenem Testcenter für Schlüsselaggregate

Referenzen im Bereich Projekte/Neubau/Neuanlagen

Brezelbäckerei Ditsch GmbH, Conditorei Coppenrath & Wiese, 
Confi seur Läderach AG, delo: Dettmer Verpackungen 
GmbH & Co. KG, Ebrofrost  Germany GmbH, FrieslandCampina 
Germany GmbH, Fuchs Gewürze GmbH, Mondi Wellpappe 
Ansbach GmbH, Privat-Brauerei Heinrich Reissdorf 
GmbH & Co. KG, Spaichinger Nudelmacher GmbH, Tönnies Rind, 
Tricor Packaging & Logistics AG, Züger Frischkäse AG u.v.m. 

Ihre Ansprechpartner Projekte/Neubau/GU

Mehr Infos auf unserer Website: www.westfaliaeurope.com, 
Tel.: +49 5425 808-0, E-Mail: info@westfaliaeurope.com

Neuanlagen: Stephan Bruns, 
s.bruns@westfaliaeurope.com, Tel.: -311

Modernisierung: René Findling, 
r.fi ndling@westfaliaeurope.com, Tel.: -315

Software & IT: Christian Goltermann, 
c.goltermann@westfaliaeurope.com, Tel.: -453

Example company profile
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ShuƩle cross media combo
By using cross-media combinaƟons, you can significantly enhance the performance 
of your adverƟsing eīorts. With a targeted integraƟon of print and online media, 
you ensure that your message reaches your target audience across mulƟple chan-

nels, thus generaƟng greater aƩenƟon. This way, you benefit from a stronger 
presence and a wider reach for your campaign. We oīer a special package tailored 
specifically to this strategy: Shuttle cross media combo

This package is oīered for the issue 4/26 (AD 27 April 2026, PD 27 May 2026) of 

our magazine, with the special topic being ShuƩle Systems. As part of this  package, 

your company profile will appear both in the print ediƟon and on our online 

 plaƞorm. AddiƟonally, your logo will be featured in the ShuƩle special newsleƩer, 
scheduled for distribuƟon on June 10, 2026. This ensures that your message is 
 opƟmally visible in both printed and digital formats.
Package includes: • Company profile 1/4 page 4c standard print as well as 

online in the industry directory

• Logo presence: under the section ‚Shuttle Professionals‘ 

with a link to the company profile

• Special newsletter: Logo including a link to the company 

profile

AdverƟsing  
deadline:

27 April 2026

Print documents: 27 April 2026

PublicaƟon date: 27 May 2026

Data: Logo + approximately 1,000 characters including spaces

Company profile: company address, phone number, email, 
website, systems/soluƟons/components, areas of applicaƟon 
and opportuniƟes, references, contact persons at ShuƩle 
Systems

Your benefits: • TargeƟng the audience through 3 media: Print, website, 
and newsleƩer

• The company profile is online for one year
• Increase in your reach

Conditions: Rate: €1,550

Industry Directory Upgrade: €290

For a customized and more comprehensive online presen-

taƟon of your company. See page 17.
Rates do not include VAT.

Shuttle cross  

media combo
2026
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Online industry directory
The online industry directory oīers the opportunity for a customized and compre-

hensive presentaƟon of your company on our website.

Placement: • In the industry directory on the website

• Your profile, including your content and logo, will be 

searchable through the general Website search as well 

as the directory search, which includes index and map 

search functions.

• Your logo with a link will be displayed in rotation on the 

homepage, in the news sectio, on overview pages, in the 

expert articles, etc.

Services: • Custom profile with approximately 3,500 characters and 

up to three images

• You can publish your own news

• Multiple contacts with contact details and links to their 

social media profiles

• Videos (via YouTube or Vimeo) and an image gallery with 

up to twenty images, as well as events and documents 

in PDF format, or a map display with the company‘s 

location

• Automatic display

      latest posts from your X account (X feed)  

(formerly Twitter)

      latest news from your website (via RSS feed)

• Linking

      Your company‘s newsletter or contact form

      Your social media presence

• Classified ads and job postings are additional features 

of our industry directory

• Reporting after the contract term ends

Guidelines and data 

submission:

The profile and its content will be entered and updated by 
you aŌer registraƟon on the website. You will receive detailed 
instrucƟons along with your login credenƟals.

Tips: • The more profile content you upload to our website, the 

more frequently your profile can be found and accessed.

• Take advantage of the opportunity to include backlinks 

within your profile text for SEO optimization of your 

website.

Rate: €640

DuraƟon: one year

Rates do not include VAT.

Online advertising2026
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Illustration 

(similar) 

Form of 
adverti-

sing

Format (W x L) Placement
Rate / 

CPM

Billboard

up to max. 980 x 300 (or

standard 850 x 250) pixels

+ mandatory in addition
mobile variant up to max

360 x 225 pixels (standard

300 x 100 pixels)

directly

below the

main

navigation

€2,100

Half-page 
right 

(sticky)
300 x 600 pixels

outside right

or mobile

content

below

€2,100

Sky- 
scraper 
(sticky) 

120 x 600 pixels

outside right

or mobile

content

below

€2,050

Rectangle

300 x 250  

(up to max. 300 x 300) 

pixels

leŌ sidebar €1,250

Large  
Mobile 
(oder Half 
Banner)

300 x 100  

(oder 234 x 60) Pixel

gesamte HP 

(nur mobil)
€ 750,-

1 Web address (URL):
www.technische-logistik.net

2 Brief description:
Up-to-date news from intralogistics,  
expert articles, product news,  
company database, current events/ 

trade shows, conferences, seminars,  

industry links, and much more
3 Target group: Decision- 

makers and preparers for investments in intralogistics: logistics managers,  
warehouse and production managers, technical directors, as well as engineers 
in development, planning, and manufacturing

4 Publishing  

company:
HUSS-VERLAG GmbH,  

PostanschriŌ: 80912 Munich, Germany
5 Contacts: Gabriele König, Phone +49 89 32391-261

E-Mail: gabriele.koenig@hussverlag.de
Adrienne Géra, Phone +49 89 32391-260

E-Mail: adrienne.gera@hussverlag.de
Roxana Grabenhofer, Phone +49 89 32391-266

E-Mail: roxana.grabenhofer@hussverlag.de
6 Access control: dfp/Google AdManager
7 Traĸc: Publisher information

Page Impressions: 10,950

Visits: 5,733

8 Data delivery: Seven working days before publication to: anzeigen@techni-
sche-logistik.net as GIF (static or animated), JPG, 3rd-party JavaScript redirect, 
HTML5 (via redirect only) with a max. size of 150 KB (HTML5 subload up to  
max. 500 KB). Duration per Ad Impression: 30 seconds minimum.

9 Use of external ad server: dfp/Google AdManager
10  Types of advertising and rates: see table to the right

Rates do not include VAT.
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Online advertising O2026

The online advertorial  
(native advertising, content marketing)
An online advertorial on technische-logistik.net gives you the opportunity to place your 
advertising message directly in the editorial section of Logistra using texts and images.  
You can address our readers in their familiar reading environment, generating an out-

standing level of awareness and breadth of communication within our high-quality 

target group.

Data submission
•  3,500 to 6,000 characters

• Headline (maximum 85 characters)

• Lead image (900 × 600 pixels)

• 1 to 5 additional images (900 pixels wide, caption maximum 200 characters)

• Backlinks, file attachments, videos (YouTube or Vimeo link)
• Data delivery no later than 7 days before publication date to  

anzeigen@technische-logistik.net

Placement

•   Teaser placed on the front page as the 2nd news with image, headline,

• teaser-text and link to the advertorial 
•  Header-teaser on top of the navigation bar with link to the advertorial

Your beneĮts
• Exclusiveness

•  Professional reporting at the end of the campaign

Conditions
Duration: 2 weeks 4 weeks
Impressions: ca. 5,000 ca. 10,000

Rate: €1,690 €2,900

The native text ad  
(native advertising, lead and traĸc generation)
The text banner with image is a native form of advertising which is placed directly in  
the editorial section of our website and guarantees above-average aƩention and 
CTR.

Data submission
• Headline (approximately 30 characters including spaces),

• Teaser text (approximately 100 characters including spaces), 

• Image (aspect ratio 3:2, 540 × 360 pixels) and external linking as desired
• Advertising format with the ‚look & feel‘ of an editorial article
• In addition to image campaigns, particularly suitable for lead and  

traffic generation

• At least seven days before your campaign begins via e-mail to  

anzeigen@technische-logistik.net

Placement

• Placement on the homepage as the 5th or 8th news item  

(the text will be shortened as a teaser here)

• Within each news view, either above or below the news text

Your beneĮts
 Professional reporting aŌer the campaign ends, including impressions, clicks, and 
CTR

Conditions
Duration: 2 weeks 4 weeks
Impressions: ca. 3,500 ca. 7,000

Rate: €680 €1,350

Rates do not include VAT.
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Newsletter
2026

1 Technische Logistik-newsleƩer
2 Brief description: Latest industry news from intralogistics with selected expert articles 

and important dates.

3 Target group: Subscribers from all areas of intralogistics
4 Publishing company: HUSS-VERLAG GmbH, PostanschriŌ: 80912 Munich, Germany
5 Contacts:

Gabriele König, Phone +49 89 32391-261, gabriele.koenig@hussverlag.de
Adrienne Géra, Phone +49 89 32391-260, adrienne.gera@hussverlag.de
Roxana Grabenhofer, Phone +49 89 32391-266, roxana.grabenhofer@hussverlag.de

6 Access control: Episerver

7 Subscribes: 5,429 (publisher information)
8 Data delivery:  

At least seven days before your campaign begins via e-mail to: anzeigen@technische-logi-
stik.net, GIF (not animated), JPG (max. 72 dpi), text with 350 keystrokes (including 

headline and spaces) + image (max. 240 x 160 pixels), text only with 500 keystrokes 

(including headline and spaces)

9 Frequency of publication: Biweekly and special newsleƩer
10 Discounts: AŌer consultation

X
NewsleƩer and 

social media boost: NewsleƩer  
„Technische Logistik“  
TextAD: 500 keystrokes +  
image (200 × 200 pixels) + link

Rate:  
€920

Sponsored post 
on our LinkedIn channel with over 5,000 
followers

image: 800 × 530 pixels + text: 500 Keystro-

kes

Rate:  
€450

Social media boost
Your text ad in the „Technische Logistik“ 
newsleƩer +  
Sponsored post on our  

LinkedIn channel

discount 

rate:  
€1,350

Rates do not include VAT.

 
  



Dates  January 14 January 2026
newsleƩer 2026:   28 January 2026

 February 11 February 2026
   25 February 2026

 March  11 March 2026 - Special newsleƩer for LogiMAT
   18 March 2026 - Special newsleƩer for LogiMAT
   25 March 2026 - Special newsleƩer for LogiMAT

 April     1 April 2026 - Special newsleƩer for LogiMAT
   15 April 2026
   29 April 2026

 May  13 May 2026
   27 May 2026

 June  10 June 2026 - incl. special shuƩle systems
   24 June 2026

 July    8 July 2026
   22 July 2026
  

 August   5 August 2026
   19 August 2026

 September   2 September 2026
   16 September 2026

   30 September 2026

 October 14 October 2026
   28 October 2026

 November 11 November 2026
   25 November 2026

 December   9 December 2026

Type of ad Size 

(W × H) Text Rate 

Full banner 468 × 60 pixels –  € 890

Graphic banner up to max.  

650 x 85 pixels
–  € 970

Text banner 
with banner

–
max.  

600 keystrokes  € 920

Text banner 
with image

max.  

200 x 200 pixels

max.  

500 keystrokes  € 920
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TL-Talks2026

TL-Talks
We offer you the opportunity to present your company, products, and  experiences 

in an exclusive talk show. You can choose your own topics or use our special 
 themes. The recording can take place at your location or in our studios in Munich 
or Berlin. We will promote the talk show cross-media through print, online, and 
social media. We will accompany you before, during, and after the event.

For even more visibility, use your TL-Talk for your own channels by linking to our 
website.

Advertisting  

campaign:
• Newsletter invitation to 56,700 recipients of Technische 

Logistik, LOGISTIK HEUTE, and LogiMAT with logo and 
link

• Posts on LinkedIn (over 5,000 followers) for the pre-
announcement and the subsequent video access on 

www.technische-logistik.net
• Puclication as an interview in the relevant print edition 

of Technische Logistik, as well as online on your TL-Talk 
at www.technische-logistik.net, mentioning the speaker, 
your company and a brief description 

• Video publication on www.technische-logistik.net

Rate: Recording in our studio in Berlin or Munich: €4,200
Recording at the desired location: Price upon request

Contacts: Gabriele König (responsible), Phone +49 89 32391-261 

E-Mail: gabriele.koenig@hussverlag.de
Adrienne Géra, Phone +49 89 32391-260 

E-Mail: adrienne.gera@hussverlag.de
Roxana Grabenhofer, Phone +49 89 32391-266 

E-Mail: roxana.grabenhofer@hussverlag.de

www.huss-mediasales.de  22

Dates: TL-TALK 1: Product innovations for LogiMAT 2026 

Broadcasting: February 2026

TL-TALK 2: SoŌware for warehouse automation 

Broadcasting: April 2026

TL-TALK 3: ShuƩle and shuƩle technology 

Broadcasting: May 2026

TL-TALK 4: RetroĮt & maintenance 

Broadcasting: June 2026

TL-TALK 5: Material handling technology 

Broadcasting: July 2026

TL-TALK 6: Mobile robotics 

Broadcasting: September 2026

TL-TALK 7: Transport and handling / BVL Congress 

Broadcasting: October 2026

TL-TALK 8: Sensors & identiĮcation technology / preview SPS 

Broadcasting: November 2026

TL-TALK 9: Best projects 

Broadcasting: December 2026

 
  



General Terms of Business (GTB) for advertisements, third-party inserts and online advertising
 1. An “Advertisement order” within the meaning of the following General Terms of Business is an order relating to the publication of advertisements and third-party 

inserts in a print medium or by means of online advertising for the purpose of distribution. A contract is entered into taking into account the discounts granted 
according to the rates list. Advertisement orders only become legally binding through written confirmation.

 2.  Publishing time limit: In case of doubt, advertisements and third-party inserts must be placed within one year after the contract is signed. If the right to place 
individual advertisements is granted within the terms of a contract, the order must be completed within one year of the publishing of the first advertisement, 
provided the first advertisement is placed within the time limit specified in section 1.

 3.  Upon signing a contract, the customer is entitled to place further advertisements in addition to those specified in the order at the same contractually agreed 
conditions and/or according to the rates list within the agreed time limit specified in section 2.

 4.  Online advertising (i.e. websites, newsletters, etc.) is defined by the time period booked. The customer is required to maintain the websites or documents to which 
the online advertising is to be linked for the entire period of the contract. With the exception of contrary individual agreements, the values defined by the publisher’s 
banner system regarding visits and page impressions shall be decisive.

 5.  Refusal of orders: The publisher is entitled to refuse advertisement orders at its own discretion – including single placements within a larger order. This applies in 
particular if the content of the advertisement order violates laws or official regulations, if it has been objected to by the German Advertising Council in a complaint 
procedure, or if its publishing is unreasonable for the publisher due to its content, origin or technical form, or if inserts, due to their size or presentation, give readers 
the impression of being part of the newspaper, the magazine or the publisher’s own website, or contain third-party advertising. The customer shall be informed of 
the refusal of an advertisement order without delay, once the publisher has become aware of the content in question. Any online advertising that contravenes these 
regulations can also be subsequently removed from the online advertising platform.

 6.  Advertising deadlines: The advertising deadlines stated in the rates lists are not binding for the publisher. The publisher is entitled to alter advertising deadlines at 
short notice to suit production processes.

 7.  The customer may cancel previously booked orders up to 14 days prior to the advertising deadline (print) or prior to the beginning of the advertising campaign 
(online). After this time, cancellation fees amounting to 50 % of the gross price are payable. Cancellations notified after the advertising deadline will be subject to a 
100% cancellation fee. Cancellations and withdrawals received after the advertising deadline or after the beginning of the advertising campaign shall take effect the 
next print edition or the next online campaign at the earliest. Furthermore, advertisement orders may only be cancelled after the advertising deadline or after the 
beginning of the advertising campaign for important reasons. Cancellations can be notified by fax or e-mail.

 8.  Placing advertisements: Advertisements will be published in specified issues and editions or in specified positions within the publication or the online media, 
assuming these were agreed upon and confirmed by the publisher in writing, including by fax and/or e-mail. Classified advertisements will only be published in their 
specific classifications. If no clear placement instructions have been given, the publisher is entitled to freely determine the placement.

 9.  Liability for the content of the advertisement: The customer bears sole responsibility for the content and the legal admissibility of the advertisement and/or the 
online advertising as well as for the materials provided for this purpose. The customer releases the publisher from any third-party claims made in this connection 
(including the cost of any legal defence required), even if the order has been cancelled. The publisher is not required to examine orders or advertisements for 
infringement of the rights of third parties. With the placing of an advertisement order, the advertiser agrees to bear the cost of publishing a counterstatement that 
relates to factual statements made in the published advertisement in accordance with the applicable advertising rate. Should advertisements appear which were not 
suspended within the proper time, the customer is not entitled to claim against the publisher.

10. Print documents: The customer is responsible for the timely and proper delivery of the advertisement text in print documents, inserts or online advertising. The 
deadlines for supplying print documents can be found in the relevant advertising rates list of the publisher. 

 Transfer of risk occurs with the receipt of the documents at the publisher’s place of business or at one of the publisher’s computer servers. The sending of more than 
two colour samples, late delivery of the print documents and the requirement for a print reproduction that deviates from the sample can have an impact on 
placement and print quality and rule out subsequent complaints. 

 If possible, however, the publisher will immediately request replacements for obviously unsuitable or damaged print documents. 
 Return of print documents: Print documents will only be returned to the customer if specifically requested. The mandatory retention period for print documents 

ends six weeks after the advertisement has been published. Any data carriers containing print samples sent to the publisher become the property of the publisher. 
These shall only be returned to the customer for a postage fee of €5.00, at the customer’s express request and own risk. 

 Printing size of advertisements: If no instructions on size have been agreed upon or prescribed, the usual printing size for the type of advertisement concerned shall 
be used as a basis for calculation. If the size of a supplied, ready-to-use print document differs from the size ordered in the advertisement order, the size of the printed 
advertisement shall apply. Parts of millimetres will be rounded upwards to the next millimetre. 

 Proof copies will only be supplied if explicitly required. The publisher takes into account all error corrections of which he is informed within the deadline specified at 
the time the proof copy was sent. If the customer fails to return the proof copy within the deadline, permission to print is deemed to have been granted. The customer 
is responsible for the correctness of the returned proof copy. 

 If print samples or online advertising are transmitted paperlessly to the publisher, either digitally (e.g. floppy discs, CD-ROMs) or by telecommunication (e.g. ISDN, 
e-mail), the following additional provisions shall apply:

 File formats: In the case of digital transfer, if two or more related files are transmitted digitally, the customer is required to ensure that these files are transmitted and 
stored in one folder. Advertising samples should only be transmitted in closed files of which the publisher cannot change the content. The publisher has the right to 
refuse to accept open files (e.g. files stored under Corel Draw, QuarkXPress, Freehand). The publisher accepts no liability for the incorrect publishing of printed 
advertisements that were transmitted in open files.

 Online advertising may only be delivered in suitable file formats in coordination with the publisher. The publisher’s specifications must be complied with. The 
publisher accepts no liability for errors in files delivered by the customer.

  Colour advertisements: The customer is required to supply a colour proof for digitally transmitted print documents for colour advertisements. Digitally created proofs 
must include the current version of the FOGRA/UGRA medium wedge in order to permit a colour match. Proofs must bear an official print control strip. Without a 
colour proof from the customer, colour variations are unavoidable and cannot be used by the customer as a ground for compensation. In all cases a printout must be 
sent to the publisher by fax in order to check factual accuracy. The customer must explicitly request a correction fax. Conversion within the normal range of tolerance 
can only be guaranteed if proper colour adaptation is performed.

  Computer viruses: The customer is responsible that the files transmitted or stored do not contain computer viruses. The publisher is entitled to delete files that 
contain computer viruses without the customer being able to claim for damages. Furthermore, the publisher reserves the right to claim damages if computer viruses 
infiltrated via the customer cause damage to the publisher.

11. Advertisement samples: Upon request, the publisher will deliver a copy of the advertisement sample with the invoice. Depending on the nature and scope of the 
advertisement order, excerpts, sample pages or complete samples may be delivered. If a sample can no longer be obtained, the publisher is instead required to 
provide a legally binding certification of the publication and distribution of the advertisement.

12.  Box number advertisements: Any responses received to box number advertisements will be kept for collection for a period of four weeks or forwarded to the 
customer by standard mail, even if the letters are registered or urgent. The publisher will send back valuable documents without being required to do so. Otherwise, 
any mail not collected will be destroyed. In the interest and for the protection of the customer, the publisher reserves the right to open incoming offers in order to 
eliminate misuse of the box number service for investigation purposes. The customer can authorise the publisher to open responses to box number advertisements.

13.  Calculation of purchase volumes: For the calculation of purchase volumes, text millimetre lines will be converted to advertisement millimetres based on rates.
14.  Additional setting costs: Any costs incurred for the production of ordered print documents or for major changes desired by the customer to versions of 

advertisements originally agreed upon, or for which the customer is responsible, shall be borne by the customer. The same applies to any print samples delivered by 
the customer that generate additional costs due to handling or subsequent changes.

15.  Discounts: If an order is not fulfilled due to circumstances beyond the control of the publisher, regardless of any other legal obligations, the customer is required to 
refund the difference between the discount granted and the discount due in accordance with the actual placement volume. The refund will be waived if non-
performance is due to force majeure within the publisher’s sphere of risk.

16.  Changes in advertisement rates: If changes in advertisement rates are made, the new rates are also valid for current orders as from their date of introduction, unless 
otherwise agreed in writing.

17.  Differing rates: The publisher can determine rates that differ from the rates list for the following: advertisements in publisher’s supplements, editorially designed 
advertisements, advertisements in special publications and collectives, online advertisements and advertisements sold after the advertising deadline.

18.  Reduced volume of circulation: If an order covers multiple advertisements, a price reduction can be claimed due to a reduced volume of circulation if the circulation 
guaranteed in the rates list is 30% below the total average circulation of the previous insertion year according to IVW reports. Furthermore, when placing 
advertisement orders, any claims for rate reductions or damages are excluded if the publisher has notified the customer of the reduction in circulation in a timely 
manner sufficient to enable the customer to withdraw from the contract prior to the appearance of the advertisement. The publisher reserves the right to change 
the number of pages in the publication without the customer being entitled to make claims in this respect.

19.  Invoices are payable within 14 days of invoicing, unless another payment period or advance payment has been individually agreed upon. The publisher is entitled to 
correct incorrect invoices within six months of invoicing.

20.  In the event of late payment or deferment of payment, the legally applicable interest at the commercial rate of 9 percentage points above the basic interest rate of 
the European Central Bank will be charged from the day on which payment of the invoice is due, as well as a standard charge of 40 euros for damage caused by late 
payment, which is to be offset against outstanding compensation for damages if the damage is provably higher (e.g. due to legal costs). The standard charge is also 
due in the event of delayed partial payments or delayed payments in instalments (Section 288 of the German Civil Code (BGB) new version). Payment deadlines for 
commercial transactions may not exceed 60 days, unless these payment deadlines are not grossly unreasonable for the creditor. If the customer is a consumer, in the 
event of late payment the interest rate shall be 5 percentage points above the relevant basic interest rate and is also applicable in cases of deferment of payment. The 
publisher reserves the right to assert a claim for further damage caused by delay brought about by both companies and consumers. However, the contractual partners 
reserve the right to furnish evidence of lower or higher damage in each individual case. In the event of late payment by companies and consumers, the publisher is 
entitled to postpone the further implementation of the current order until such time as payment is made and also demand payment in advance for any further 
advertisements. Should there be any justified doubt regarding the customer’s ability to pay, the publisher is entitled to make the publication of further advertisements 
dependent on the advance payment of the due amount and on the settlement of any outstanding invoices, including during the term of an advertisement order, 
irrespective of any previously agreed payment period.

 21.  Warranty: If printing errors occur in an advertisement, despite the timely submission of faultless print documents and timely complaint, the customer is entitled to 
demand either the publication of a faultless replacement advertisement (rectification) or a reduction in the price of the advertisement commensurate with the 
degree to which the purpose of the advertisement is impaired. 

 Should any defects in the print documents or images not be immediately recognisable, but only become evident during production, the customer shall have no right 
to claim in the event of unsatisfactory printing quality. The same applies to errors in advertisements that appear repeatedly, if the customer does not draw attention 
to the error prior to the printing of the next advertisement. The publisher is not required to check the print documents to ensure that they are complete and correct. 
In the case of online advertising, the warranty is limited to errors in the reproduction of the online form of advertising that occur within the sphere of influence of 
the publisher, i.e. in particular on the publisher’s server. Furthermore, the warranty does not apply to negligible errors, e.g. if the impairment of reproduction does 
not significantly impair the purpose of the online advertising. The customer is aware that in accordance with the current state of the art it is not possible to provide 
wholly error-free online advertising reproduction at all times. If the publisher’s server breaks down for a significant period of time (more than 10% of the time period 
booked) in a time-linked fixed booking, the publisher will endeavour to supply the missing media service at a later date or to extend the insertion time, assuming it is 
not contrary to the interests of the customer. If the attempt to supply the missing media service fails within the originally booked insertion period or after extension 
of the insertion period, the customer is no longer required to pay for the media service not implemented during that time period, or the average length of the media 
services not implemented. Any further claims are excluded. Apart from that, an error or fault cannot be said to exist if the length of the breakdown of the server used 
by the publisher does not exceed 24 hours (either consecutively or cumulatively) within 30 days of the commencement of the contractually agreed placement. If the 
customer disregards these General Terms of Business or the recommendations of the publisher concerning the production and transmission of digital print 
documents and online advertisements, he or she is not entitled to claim for incorrect publication of the advertisement. The publisher guarantees the best 
reproduction of the advertisement technically possible within the given time and the scope of the print samples. Complaints of obvious defects must be made in 
writing by the customer within four weeks of publication at the latest. All warranty rights lapse after 31 December of the year following the publication of the 
corresponding advertisement or insert.

22.a) Regardless of the legal grounds on which they are based, including tort, the publisher is only liable if damages (1) are caused through a culpable breach of an essential 
obligation of the contract (cardinal obligation) by the publisher in a manner endangering the achieving of the purpose of the contract or (2) are caused by gross 
negligence or with wilful intent on the part of the publisher.

22.b) If the publisher is liable in accordance with clause a) (1) for a breach of a fundamental contractual obligation without wilful intent or gross negligence, the liability 
from the contract shall be limited to the agreed advertisement price. 

22.c) If the publisher is liable in accordance with clause a) (1) or (2) for gross negligence or wilful intent by employees who are not organs of or executive staff members of 
the publisher, the liability of the publisher shall also be limited to the agreed advertisement price. 

22.d) The publisher shall not bear liability for indirect damages, consequential harm caused by a defect, or loss of profits and compensation for futile expenses insofar as 
these are not the result of wilful intent or gross negligence on the part of organs of or the executive staff members of the publisher. 

22.e) Otherwise, any liability of the publisher shall be limited to such typical damages, the occurrence of which could be reasonably foreseen under the circumstances 
known at the time of entering into the contract. 

22.f) The exclusion or limitation of claims in accordance with the above clauses a) to e) includes any claims made against employees or representatives of the publisher. 
22.g) The liability of the publisher due to personal injury, the absence of guaranteed characteristics or in accordance with product liability law shall remain unaffected.
22.h) The customer is not entitled to claim if the non-availability is based on work or maintenance tasks that are solely performed in the interest of the customer.
22.i) The publisher does not accept liability for errors caused by telephone or written telecommunication of any kind. Neither shall liability be accepted by the publisher if 

defects in the print document only become apparent upon reproduction or printing. In this case the customer shall have no right to claim damages for unsatisfactory 
printing results. Any additional costs incurred, e.g. through correction of the print documents or for machine downtime shall be charged accordingly.

22.j) Cases of force majeure such as industrial action, confiscation, general shortages of raw materials, energy scarcity or plant malfunctions release the publisher from 
the obligation to fulfil orders and payment of damages. However, if the publisher is able to fulfil the orders with 80% of its circulation quantity sold, the publisher is 
entitled to full payment for the advertisements published. Lesser services provided should be paid according to the set price per thousand pages in accordance with 
the quantity sold referred to in the tariff.

23.  To the extent permitted by law, the place of performance and jurisdiction shall be the registered office of the publisher. The agreement is subject to German law. 
However, mandatory consumer law in the country in which you habitually reside shall remain applicable.

Additional terms of business of the publisher
a)  Our general and additional terms of business, the order confirmation and the applicable valid rates list are decisive for each order. Any differing terms of business 

shall only apply with the written confirmation of the publisher.
b)  Advertising agents and advertising agencies are required to adhere to the publisher’s rates list when making offers, finalising orders or invoicing clients. The agent’s 

commission paid by the publisher may not be passed on to the customer, either in full or in part.
c)  Customers and advertising agencies entering into a business relationship with the publisher for the first time may be required to make advanced payments prior to 

the advertising deadline.
d)  The customer transfers to the publisher all copyrights and other specials rights required for the use of the advertising in print and online media of all kinds (including 

the internet), in particular for duplication, distribution, transmission, broadcasting, extraction from a database and downloading without limitation of time, content 
or place to the extent necessary for the implementation of the order or orders placed. The client guarantees that he shall transfer these rights of use to the publisher 
free of rights of third parties, or else shall indemnify the publisher from all rights of third parties, including prosecution costs.

www.huss.de/de/agb.html
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Online- und Videoportal zur NUFAM

Zukunft zum Anfassen
Wenn sich vom 25. bis 28. September die Hallen 

der Messe Karlsruhe öffnen, steht die Nutzfahr-

zeugbranche erneut im Mittelpunkt: Zum neunten 

Mal findet dort die NUFAM statt – diesmal mit 

einem besonders zukunftsgerichteten Blick. Das 

Peter-Gross-Bau Areal erweitert als neue Außen-

fläche den Rahmen erheblich. Live-Demonstrati-

onen, großflächige Fahrzeugpräsentationen und 

Praxisformate rücken stärker in den Fokus – gut für 

Flottenentscheider, die zukunftsfähige Lösungen 

nicht nur sehen, sondern erleben wollen. 

Ein besonderer Akzent liegt in diesem Jahr auf 

alternativen Antrieben mit Fokus auf Wasserstoff. 

Das Thema Fachkräftesicherung wird ebenfalls 

sichtbar gestärkt – etwa durch Angebote zur Nach-

wuchsförderung im Karosserie- und Fahrzeugbau. 

Zudem setzen die inhaltlichen Schwerpunkte der 

Messe auf die Digitalisierung von Logistikprozes-

sen, Ladeinfrastruktur sowie die Verbesserung der 

Verkehrssicherheit.

Wer Orientierung im Technologieumbruch sucht, 

findet auf der NUFAM gebündeltes Fachwissen, 

direkte Erfahrungswerte und kompetente Ge-

sprächspartner. Ein Besuch, der sich lohnt – gera-

de für diejenigen, die den Wandel in der Güterver-

kehrsbranche aktiv mitgestalten wollen.
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Gleiche
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Gebaut für eine neue
Ära des Transports.

Jetzt erleben!
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CHANGE. 
NOW.  
Nachhaltiger und sicherer Transport 
mit Mercedes-Benz Trucks

Sonderpublikation 2024

Rekordmesse mit  
Innovationsfeuerwerk

Logimat 2025  Auf der LogiMAT 2025 in Stuttgart präsentieren mehr als 1.500 
 internationale Aussteller innovative Lösungen rund um Automatisierung, Robotik und 

 Nachhaltigkeit. Megatrends wie KI und Fachkräftemangel prägen das Rahmenprogramm. 

Vom 11. bis 13. März 2025 trifft sich 
die internationale Intralogistikbranche 
wieder auf der LogiMAT in Stuttgart. Die 
Fachmesse nimmt mit über 120.000 
Quadratmeter Ausstellungs fläche erneut 
das gesamte Messegelände ein und ver-
spricht zahlreiche Weltpremieren. Unter 

dem Motto „Passion for Solutions“ prä-
sentieren mehr als 1.500 Aussteller aus 
über 80 Ländern ihre Innovationen. 
Rund 200 Unternehmen sind zum ers-
ten Mal vertreten.

Neben Global Playern der Branche 
zeigen auch mittelständische Unterneh-

men und Start-ups neueste Entwicklun-
gen zu den aktuellen Herausforderun-
gen der Branche. Die Bandbreite reicht 
von Automatisierung und Robotik über 
innovative Verpackungstechnik bis hin 
zu smarten IT-Lösungen für das Sup-
ply Chain Management. „Vor allem die 
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Dank 800-Volt-Technik in 
fünf Minuten geladen 

Dank 800-Volt-Technik in 

Hochspannung 

3  2025
www.vision-mobility.de

HUSS-VERLAG GmbH

VW-CEO SCHÄFER
VW muss mehr 
bieten!

HYUNDAI & KIA
Alles auf EV

GEOTAB-CEO 
CAWSE 
Keine Aus- und 
Unfälle mehr! 

3
www.vision-mobility.de

HUSS-VERLAG GmbH

MOBILITÄT  KONNEKTIVITÄT  INFRASTRUKTUR 

REIFEN

Grüner, griffiger und 
trotzdem günstiger

CHADEMO-LADEN

Ein CCS-Adapter 
gegen Ladeangst

LADETECHNIK

Diese Themen 
bestimmen 2025 

VERGLEICH AUDI

Stromer SQ6 e-tron 
oder Plug-in Q7 TFSI e?

Gewerbepolitik 

Vier Jahre PBefG – 
was sagen 
die Verbände?

12
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Das unabhängige Magazin für den Taxi- und Mietwagenunternehmer

5
Aug./Sept. 2025

Tesla Model Y Long Range 
im Taxi-Test
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H Taxis & Mietwagen 

Taxi-Antrieb: 
Elektro, Hybrid 
oder Diesel?

20
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www.huss-shop.de


